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4.1 Final publishable summary report
Executive summary

Climate change issues are clearly a growing confaarthe public today. In recent years, people
have received a great deal of information fromrttezlia on the causes and consequences of climate
change. Phenomena and issues related to the clomatge process are complex, and the quantity of
information is vast. On the internet, and througheo media, citizens and young people have free
access to a large variety of in-depth informationaerning many aspects of climate change, while
they are not often prepared to evaluate such irdton and to elaborate their own opinions.

Moreover, the involvement of society in climate iha issues is fundamental for the development of
effective adaptation and mitigation strategiesyal as in the implementation of actions to minimiz
the impact of climate change. In this realm, thera need to know which kind of new sustainable
lifestyles citizens are willing to adopt in orderreduce the negative impacts of climate change.
Fifteen relevant organizations, among science esnfcience museums and aquaria, were engaged
by the ACCENT project in a coordination action aimet rationalizing their two-way
communication practices and at strengthening tt@laborations with the scientific community on
climate change issues.

ACCENT proposed contributing to a global effortoirder to move the campaign for climate change
from the “informative” to the “active” phase, thiglu the exchange and dissemination of the best
practices, with specific actions that encourageel ithvolvement of citizens in actions and in
dialogue. Through ACCENT, the science centre conityutself strengthened the efforts, which its
institutions made at the local level in a one-yearopean Communication Action on climate change
issues, the “I Do Campaign”, for the disseminatafiresearch results, and established a dialogue
among scientists, stakeholders and the public girquarticipatory practices. They capitalized on
their skills in a European sustainable web platfatmt acted as a “collector”, as well as a
“disseminator”, for any organizations dealing wtlblic engagement in science. ACCENT assessed
the outcomes from the engagement and the participat the public, and delivered reliable data on
the European citizens’ opinions on and perceptafindimate change issues through Local Citizens
Debates.

ACCENT took the form of a European participativenpaign, where the 15 institutions shared their
experience under a common framework, and madeartiee and participative communication tools
available to a large number of European citizens.

The first 12 months of the project were dedicatedhe identification and the sharing of the best
practices, which were used during the | Do campafgoommunication on climate change in all
science centres, museums and aquaria of the cmmsart the second year. The | Do campaign was
launched during COP 15, in December 2009. The grogssessed the outcomes from the
engagement and the participation of the public, deltvered reliable data on the European citizens’
opinions on and perception of climate change istalksving the European recommendations.

The principal results obtained during the LocalZéms Debate were:

v' People need a clarification on the effects of ctanghange, as they expressly ask for. They
would need to know to what extent global warmingasised by human activity and to what
extent it is a natural phenomenon.

v' The panelists, and the citizens in general, askiare (scientific) information very often; the
citizens seem to believe that the more they knbe/ntore they are likely to act.



Considering the number of the science centres, oms@nd aquaria involved in the project, and the
duration of the activities among the members of ghblic, which was twelve months, ACCENT
certainly had a significant impact on the high nembf the implemented informal educational
practices. Thanks to the involvement of ECSITE, Hueopean Network, many science centres and
science museums will benefit from the best prastidesseminated through ACCENT for the
development of public programs in their institugon

Summary description of project context and objecties

The project contributed to the expected impact esged in the work programme for this action that
is aimed at “encouraging cooperation and networkiegiveen science events and organisers of
public engagement in science” through an integrptedess of networking between the local and the
European levels. The European Environment Agencyhe European environment | State and
outlook 2010 Synthesis write.The environmental @oin the European Union and its neighbours
has delivered substantial improvements to the st#tethe environment. However, major
environmental challenges remain, which will havgngicant consequences for Europe if left
unaddressed. The prospects for Europe's environanenhixed, but there are opportunities to make
the environment more resilient to future risks ahdnges. These include unparalleled environmental
information resources and technologies, ready-fegeresource accounting methods and a renewed
commitment to the established principles of pracauand prevention, rectifying damage at the
source and the polluter pays. These overarchirdjngs are supported by 10 key messages; one of
them is:_Climate change- The EU has reduced its greenhouse gas emissodsis on track to
meet its Kyoto Protocol commitments. However, globad European cuts in greenhouse gas
emissions are far from sufficient to keep averageldvtemperature increase below 2°C. Greater
efforts are needed in order to mitigate the effetslimate change and put adaptation measures to
increase Europe's resilience in place. Accessliabte up-to-date information on the environment
provides a basis for action. To answer such questiatizens and policymakers require accessible,
relevant, credible and legitimate information. Ating to various polls, people concerned about the
state of the environment see that providing moi@mation on environmental trends and pressure is
one of the most effective ways of tackling envir@mtal problems. The seeds for future actions
exist: the task ahead is to help them take roofflaundish.

In this context, the ACCENT project started thiegass with its | Do campaign in each partner

country involving a lot of people of different tatg (students, researchers, teachers, policy makers
and citizens).

Moreover, the EU has a strong will to encouragetasngble development, and has supported
significant research projects where environmentaltgation goes hand in hand with economic
prosperity and social cohesion.

The European Council confirmed the need for argnatted approach to climate change and energy
policy. The established binding target is to redgoeenhouse gas emissions by at least 20% by
2020, and a binding 30% target should other incalgted nations, including the US, take similar
steps. Citizens are well-informed by the medialmsé international commitments, but they are less
aware of the impact of European research. Theyfatsdifficulties in connecting this information

to regional and local actions, as well as the cgmseces affecting their daily lives (quality of,air
desertification, water resources, etc). Moreoves,ihvolvement of society in climate change issues
is fundamental for the development of effectivedion and mitigation strategies, as well as & th
implementation of actions to minimize the impadtslomate change.




With ACCENT, the European science centres and seiemuseums made a commitment to
strengthen the efforts they made at the local lavel global European action, by gathering their
practices in science communication and public eegent in climate change issues. ACCENT took
the form of a European participative campaign, wHes institutions shared their experience under a
common framework, and made interactive and pagttip communication tools available to a large
number of European citizens.

The ACCENT proposal aimed at relying on researddtititions in Europe committed to this
research to spread the latest results to the public

The ACCENT consortium contributed to taking thisndnsion into society and to generating
interests and increasing public awareness of thigagjland local aspects of climate change.

In this context, four main objectives were ideetfifor the ACCENT project:

The first one was exchanging practices and integyasynergies among the science centres,
museums and aquaria engaged in the communicatiolinwdte change. That means creating a long-
term set of tools (catalogue) for exchanging dathactivities among a high number of organisations
committed to public engagement in science commtinitain Europe. Such activities were
published on the ACCENT website, used in the seqmrat for the European action on climate
change in all science centres of the consortiumaa@dvailable to others.

The second one was to implement a global commuarcatction based on the two-way science
communication of climate change issues in Europesdence centres of the ACCENT consortium
concentrated their efforts on the organisation uflic programs, mainly in the second year of the
project.

The third one was disseminating the latest resifiltesearch and its contribution to the advancement
of climate change comprehension. The presenceeoUthiversity of Lapland and of the Scientific
Advisory Board assured the quality of the climdtarmge publications chosen and suited to teachers,
students and citizens.

The fourth one was the engagement of citizens lratds, and the collection of data concerning their
perception in Europe on climate change issuess askl impact, both for the general public and for
policymakers and other stakeholders. The projespgsed to associate the communication action
with a participative approach engaging citizensthe debate of climate change. This approach
integrated complex scientific issues with intenaetactions. The strategy of engaging citizens in
dialogue and discussions about emerging scienceéeghdologies, and their social, ethical and legal
aspects, was recognized by the European Commissica fundamental component to create the
knowledge economy on the basis of the Europeanrimlasbon Agenda.

Such objectives were achieved through a coordinate® plan of activities during the two years of
the project.

The first step was dedicated to the selection and cataloguingistieg programmes and activities
aimed at raising public awareness of climate chasfggnomena and the related impacts. A wide



range of communication tools was considered, sedti@nce demonstrations, theatre performances,
participatory games, educational activities, wodgs) lectures and debates. An online catalogue was
developed by the consortium, sharing and exchantiedgest experience in Europe. Each partner
established relationships with local research tusbn groups working on climate change at the
European level for the implementation of their peipfogrammes.

The main achievement, during the first 12 monthghefproject, was the sharing and the definition
of the best practices that were used the year faftehe | Do campaign for the communication of
climate change in all science centres, museums@naria of the consortium. Methodological inputs
concerning the implementation of activities to lefprmed with the public during the Awareness
Campaign and for the organisation of the Local zZ8its Debates were done by the WP leaders
(IDIS, ECSITE, Observa, the University of Laplanddathe Experimentarium) and sent to the
partners to implement all communication activiiregach country.

Thesecond stepvas dedicated to developing the European CommitimicAction to the Public (the

| Do campaign) with two actions: public programmasd LCDs. First of all, each science
centre/museum and aquarium of the consortium define calendar of events during the 12 months,
including a list of science demonstrations, thegeeformances, participatory games, educational
activities, workshops, lectures and debates, inmglthe general public (citizens, students and
teachers), and the organisation of at least twoaldCitizens Debates (LCD), involving a
representative sample of citizens from young pedplsenior citizens on a structured discussion
about the expectations of climate issues.

All partners coordinated the communication campagggeted at the European public on the latest
research on climate change, and the related saetheconomic aspects. Starting from the activities
selected in WP2, science centres, museums andiagqhase the best way — according to the local
conditions and the target audience — and the conwmaution tools, which became a part of the list of
activities and events programmed in their instoiti

The main audience of science centres can be divitedhree clusters: schools, families (general
public) and interested professionals (scientisidystrials and politicians).

Science centres, aquaria and museums were sedgitoysvas reliable sources, and they were also
recognised as places for debate and dialogue,heydsupported the development of science rather
than just acknowledging it.

The activities proposed disseminated some reseescifits and their support to the comprehension of
the functioning of the climate and the earth systémluding the ocean and the polar regions,
determining the causes of changes in the past f@dlicing their probable future evolution.

Finally, all activities of the campaign were inttmed in the general annual promotional tools of the
science centres: catalogues, programmes and webagewell as in specific ones, such as press
releases, printed announcements and posters. réjeetgprovided the public with different levels of
information, allowing various degrees of depth adow to the needs and backgrounds of the public.
All centres of the consortium organised special mmmication activities by stimulating the curiosity
of visitors about climate change phenomena. Theway approach - considering the social, ethical
and economic aspects - suggested organising, ak asipossible, communication activities with
human interface (explainers, researchers and ejpand transforming the centre into an “agora”
encouraging the meetings of ideas, opinions amdustiting the discussion among people in a place
where visitors could compare their ideas, opiniamsl points of view. For these reasons, the
exchange of the best practices among partnerdggéed activities of engaging the public, such as
science demonstrations, performances, participatmagnes, educational activities, workshops,



lectures and debates with scientists, more thaye lakhibitions and multimedia products. The high
number of activities implemented in science cent@s coordinated at the European level as a
communication campaign by ECSITE, and in a resauveeb platform that came from the shared
toolkit of the best practices.

Two Local Citizens Debates were organized in ea@mse center partner in the project, including a
representative sample of (around 30) citizens, fyoong people to senior citizens, in order to have
a well-structured discussion about the expectatdrmtimate issues.

The “Local Citizens Debate” (LCD) involved varioastors: scientists from local research institutes,
stakeholders, decision makers at the local lewl,society organizations and, of course, citizelms
this way, citizens had the possibility of dealinghathe local dimension of climate change (at the
regional and local levels) in relation to the glothianension.

The goals of the LCDs were to identify specific deand to implement the appropriate processes of
agenda-framing, getting people engaged in a redbglie on the future, where they can freely
express their fears concerning the consequencediméte change and their expectations and
propositions, in order to offer useful tools forrBpean decision makers.

The principal aim of the project was the involvemehsociety in climate change issues, which is
fundamental for the development of effective adémtaand mitigation strategies, as well as in the
implementation of actions to minimise the impactlxhate change. In this reality, there is a need t
know which kinds of new sustainable lifestyleszgtis are willing to adopt in order to reduce the
negative impacts of climate change. With this, Bigopean science centres/museums and aquaria
made a commitment to strengthen the efforts atldbal level in a global European action, by
gathering their practices in science communicadioth public engagement in climate change issues.

Description of the main S&T results/foregrounds

The ACCENT project involved 15 European and twaddirscience centers, science museums and
aquaria, which made a commitment to strengtheretlogts they made at the local level in a global
European action, by gathering their practices iers® communication and public engagement in
climate change issues.

Science centers, museums and aquaria have a kdigan in engaging the public in science and
technology topics. NGO representatives, politiciasgientists, teachers, teenagers, parents,
journalists and all citizens found in science aemtnd museums a unique setup and a wide portfolio
of offers, where they could debate, discuss, amdlyaa scientific and technological issues in aytrul
democratic way. Science centers, aguaria and musawennatural venues for such activities, since
they offer an opportunity for a wider exchange aéds, providing information that is generally
perceived to be reliable and providing a neutralugd for individuals to meet and voice their
concerns.

“Do you commit to action on climate change? | do” was the message of the ACCENT project,
which coordinated a one-year European Communicaiction on Climate Change, engaging the
public inside and outside of science centers andenms across Europe with exhibitions, school
labs, science demonstrations, participatory gareagher training sessions, lectures and debates
throughout 2010. The proposal was to associatectimemunication actions with a participative
approach in order to better engage citizens irddmte on climate change, so that they can actively
contribute to reducing climate change through theirons, behavior and attitudes.

The main results achieved are described in theviatig:



1. Catalogue of the best practices

Before defining the catalogue of the best practiadsst of scientific materials was organised, ethi
was collected by the experts and was related toojhies of the project in a comprehensive package
to be used by the partners of the project, asreebde scientific documents for all the activitiesla
campaigns on climate change issues, and by alp¢ople who are interested in these topics and
would like to deepen into some of the aspects andequences of climate change all over Europe.

The scientific publications were collected through accurate scientific search using reliable
available sources, such as university librariesinerjournal databases and scientific reviews. The
total list was approved by the members of the SdierAdvisory Board (SAB) of the project. The
available data were organised in categories stpftom the basic facts on climate change to the
more complex ones, integrating human and envirotmhetimension, as well as the global
implications of climate change. The list was madailable for the project members and the general
public on the website of the project.

For a long time, science centres, museums and iaquathave introduced specific programmes
about climate change in their agenda, becausaisighject of concern for citizens. The large \grie
of activities showed that these institutions adskedsspecific issues related to climate change in
many areas of practice: exhibitions, hands-on etehémd science demonstrations explaining science
phenomena behind the greenhouse effect and thegqaomsces of climate change, educational labs
and workshops with school groups, lectures andtdshaith scientists involving the general public,
participative games, forums and citizens’ confeesnbave been implemented in many countries,
especially addressed to young people. ACCENT iatedrand rationalised this expertise and created
a long-term set of tools (catalogue) for exchangiada and activities among a high number of
organisations committed to public engagement iarge@ communication in Europe. To this effect,
the project implemented a web platform where thecsed activities were catalogued and published.
The catalogue included basic description of theastand the guidelines on how to implement it, as
well as the scientific content explanation. It leglphe whole consortium plan and implement the
European communication actions and provided cosiienthe web platfornmww.i-do-climate.eu

The activities were categorised into the followgajegories:

« Educational programmes (Both students and teachers)
« Participatory workshops (educational labs and wuoks)
+ Science demonstrations (science shows)

« Science theatres (storytelling and summer theatre)

« Exhibitions (travelling and photo exhibitions)

+ Hands-on exhibits

+  Websites (webpages)

« Games (computer and online games)

» Lectures (science cafes and conferences)

* Films (TV programmes and documanteries)

This list of the selected communication activiteemtains the name of the activity, the name of the
provider of the activity and the category of thencounication activity.
All this material is available on the welww.i-do-cliamte.eu




2. The | Do campaign for the science communication aflimate change in Europe

The second main result of ACCENT was to implemegtadal communication action on climate
change issues in Europe. Some important facts beistonsidered as a real added value for the
project in terms of impact on the public. Firstihe consortium represented a large number of
organizations (fifteen) and countries (nine) inna@\vn the project, with a well balanced geograghica
representation in Europe. Secondly, we considenedldng-term impact of the action, which is
focused not on a short period (day or week) budughout a full twelve months during which these
organizations were open to the public every dayCEQT activities were implemented in the
agenda of these centres, both through specificsgprelease, print announcements and posters,
internet website, etc) and usual channels targetedifferent audiences: list of labs targeted for
school groups of different ages (primary to secondahool), family events, science demonstrations
calendar, media, etc. Efforts were made by eaditutien that took advantage of special events to
disseminate ACCENT activities. In this sense, syisr were created with national events and
celebrations (National Science Weeks, Science Daydational Science Festivals) when science
centres, science museums and aquaria opened thais evith specific programs of the public
understanding of science.
The implemented ACCENT activities ensured two-waynmunication opportunities, taking into
account the multifaceted aspects of these issuggrticular:
- explaining the causes and consequences of clin@ege through friendly and interactive
approaches (hands-on, science demos, theatre iparfoes, etc);
- disseminating the results of research and encaogtecientists engaged in such research
(lectures and debates, scientists lab demonstsatiims and multimedia products);
- debating social and economic aspects related neatdi change in addition to the scientific
ones (local citizens debates, participatory gamesasorkshops).
An important branding strategy was developed ireotd target all these events as a unique action of
communication on climate change at the Europeagl.lévunique logo and common messages were
created and used by all partners of the consoritiuthe implementation of the project. A thorough
dissemination plan was established and implemebiedECSITE in order to give the greatest
visibility to the project, both within its membaerstitutions and outside the network.

The | Do campaign provided a framework for delingrkey messages about climate change issues
to the target audience, and it discusses the reemmeu actions in order to raise awareness of
climate change and its impacts.
The | Do campaign represented an opportunity tooeahe the role of science centres in climate
change issues in a large and worldwide audiencgestifutions and experts. We need to act locally
but think globally.
Climate change is a complex issue. The compleXith® issue makes it difficult to understand and
causes controversy. It is also difficult to discehange over short-time periods, as normal varigbil
masks the climate change trends. The messagel/@dearmunicated were:

* That climate change is real and the effects arg-term.

* That it is possible to adapt to the impacts clincdtange will bring and mitigate the causes.

* That there are risks to the “do-nothing” option.
From the number of the participants involved, passible to deduce that there is a big intereiten
topics of climate change and of global warming, aairating more on the information on the
contribution to reducing climate problems than oiemstific topics.

Considering the number of visitors of the scieneates and museums involved in the projadiput
2.600.000 persons (teachers, students, pupilshendeneral public) were informed and engaged in
the | Do campaigns in all partner countries (exfobs on climate topics and science shows,



seminaries, and debates), whileout 200,000 people have been directly and agtimeblved in activities
(science demos and labs, debates, participatoivitees)., more than 670 people were involved in the
LCDs. This result is described in tii®.6 National Report on Public Activities Impleneshtby
Science Centres/museums with the Press Releadeeselv

An explicative example came from the AHHAA partn@he relative number of the ACCENT
visitors is therefore 54000! It means more than dPéhe Estonian population was provided with
information on climate change and sustainable epegpnomising by AHHAA directly. The number
of informed people is probably even bigger, sinae gractice showed that mouth to mouth is still
one of the main information channels here.

All activities and events proposed during the | @mnpaign had a great appeal, and people need to
be informed and they want to participate and tinbelved in places where they can develop and be
informed. We can say that those activities chantpedopinions on climate change of the people
involved.

A token of the good results of the | Do campaigrganized by the partners is the information from
the national reports.

From FTI, BelgiumIn total, 8,224 visitors were involved in the ACCEALtivities. In general, the
target groups were very enthusiastic about thevaws chosen, and found the themes on the
environment and climate change very interestingeyTéaid that it was difficult to convey climate
change issues to the public, but the given aawitillowed to do so. The activities were given in a
stimulating and educational way. Their interest aawdareness on environment and climate change
rose.

From the Experimentarium, DenmarKopics related to climate change and energy issares
however, quite new and somewhat complicated foch&s to integrate into schools, so the
ACCENT activities and projects have been very mopwith schools. Moreover, a number of the
ACCENT activities are still the most popular adtes with the biggest amount of bookings from
schools. The climate show in particular has gives Experimentarium a show that is integrated into
the daily programme and a possibility to target marsitors at any one time.

Many researchers in alternative energy forms hasenbinvolved in the ACCENT activities, and they
presented their research at the Experimentariuneroin close dialogue with the students. This
network of researchers and scientists will alsoMa¢uable in the future when creating similar
projects.

From AHHAA, Estonia All ACCENT activities addressed a wide range ofptedalling into
different categories without any distinctions, mhsm age, gender, level of scientific training or
social category. AHHAA supported the participatimna “floor team” of science centres in climate
change communication training and conferences idi020Animators and facilitators are more
competent, and can use different sources in caserdfoversial topics independently.

The science centre AHHAA will use the partnersiiested by this project in the future, as well.
The exhibits we made for ACCENT will be placedun larand-new building that will open in the
beginning of May 2011. We will use science dematistrs and workshops continually.

From Heureka and LAY, FinlandTo sum up, the influence of the ACCENT projecthis t
strengthening of Heureka's contacts and partneshijpth research institutions and with the
scientific community, the participation and actieat of the audience of the science centres, the
instruction of our own explainers, and other st&dfbuild up their expertise on a current scientifi
issue, a good outreaching program and permanenttaras for the public events on climate change.
The project has been very successful and satisfacto




From NAISICAA, France To extend the outreach, Nausicad mobilised thernmdtion and
education multipliers, such as teachers, environtmedtucators, explainers and awareness, by
raising professionals and by putting a mechanisnplace, which will allow the continuation of
educating the general public for ocean and clinatange issues after the project is over.

Also, to promote the ACCENT campaign and to digs&miinformation and tools regarding general
public education about key climate change and oadailenges, Nausicaa reinforced partnerships
with international, European, national and regionaétworks, and NGOs, each of them having
circulated the information on ACCENT to their owrdaence.

From Mada tech and BSMJ, Isra&éhe ACCENT | Do project enabled both museums, MAIDAT

& BSMJ, to strengthen, to deepen and to widen thestainability and environmental activities.

The ACCENT program enabled both institutions tarbelved in many fruitful partnerships with
many institutions and organisations, regional owuntry-wide. For example, the cooperation with
the Israel Ministry of Education and the Israel Nitmy of Environment Protection; with the Israel
Electric Corporation; with the Jerusalem Municipgli (BSMJ) and Haifa Municipality
(MADATECH); with the national and local organizat®for sustainability and for the environment.
We expect that this cooperation and partnershipisomntinue in the next years.

The ACCENT project enabled both institutions tardeftom the other partners in the project; to
enrich our sources; to face new audiences and @blenthe continuity of our activities to target
groups.

The knowledge and the experience gained by thiggrwill contribute to all our activities in the
future.

The project also enabled the museums to focus gioral, national and global environmental
issues and to create a steady basis for futurevitiess.

Through our activities and events, we reached atgneimber of people (adult and young people,
pupils and teachers) in order to increase the awass of climate change and the involvement in the
environment issues, especially in the need foremedugreenhouse gas emissions.

In 2010, 36,985 visitors attended the ACCENT | bivdies at BSMJ and 43,993 at MADATECH.

From Aquario di Genova, ltalyfhe Accent communication actions have touched ttirewre than
2,800 people but, considering the information sgrég the press, the number becomes larger than
this. The different ways to spread the informatmm climate change issues allowed us to reach
different targets, experimenting also new kindsaofivities with success, such as theatrical
performances and local citizens debates. In paldiGuhe local citizen debates allowed us to put
scientific experts and public administration regetatives in contact with the citizens, and during
the debates it was possible to talk about new éutnitiatives to carry out in cooperation with them
The cooperation between the aquarium and the emwiemtal organisations got stronger and let us
act concretely on a common theme.

From Fondazione IDIS-Citta della Scienza, Itdtyom the number of the participants involved, it is
possible to deduce that there is a big interegshetopics of climate change and of global warming,
concentrating on the information on the contribatto reducing climate problems than on scientific
topics. A big necessity to meet scientists andrexjg present. A request shared by students and
teachers is to insert the climate change and glat@iming topics into the school programme. All
activities and events proposed during the | Do caigyp had a great appeal, and people need to be
informed, they want to participate and to be ineolvn places where they can develop and be
informed. The media presented a little informatiespecially on scientific topics, as well. A good
proposal is to develop contacts with the work warhd with the territory.




From Universeum and Teknikens Hus, Swedbn 2010, more than 600,000 visitors to the
Universeum and Teknikens Hus had the opportunigxferience the ACCENT “I Do” campaign
through exhibitions, science shows, debates, sdabsland teacher training. More than 11,000 of
those visitors participated in targeted activiti@scording to the ACCENproject plan. Just before
the activities started in the beginning of 201@& thimate issue had been given a lot of attentiwth a
was highlighted due to the preparations for theotegions at COP 15. After the not-so-successful
COP15 meeting, the interest in climate issues dedpgramatically. With this background, the
ACCENT project was of great importance for engaguoitgzens in taking action against climate
change.

From Techniquest, UKOverall, 12,586 people were involved in the Accerdject in Wales.
Techniquest has been able to broaden its partngrahih many institutions across Wales. It has
widened the knowledge of our visitors and givearuspportunity to engage with them in a difficult
subject. The long term impact on Wales is sigaific Jane Davidson — the Welsh Assembly
Minister (http://wales.gov.uk/about/cabinet/cabinetm/janedaen?lang=eh has championed the
project and is using the findings to inform the ¥WeAssembly Government future response to
climate change. This, if anything, is the mosnidicant development the ACCENT project has
achieved in Wales: that the project has been algsttdor allowing the public to influence future
government policy on climate change.

3. European recommendations on climate change problemsy citizens from all partner
countries

The main goal of this step of the project was fgeranterest and to stimulate debates on climate
change issues, risks and impacts, both for thergkemeiblic and for policymakers and other
stakeholders. These topics are of growing concarmoflay’s society, as much as the consequences
of climate change in daily life.

However, the understanding of citizens and thegagement in these issues must not be taken for
granted. Science centres, museums and aquaria éhdwmeg tradition in engaging the public in
science and technology topics. NGO representatige$ificians, scientists, teachers, teenagers,
parents, journalists and all citizens found in sceecentres and museums a unique setup and a wide
portfolio of offers, where they could debate, dscand analyze scientific and technological issues
in a truly democratic way. Science centres, aquarid museums are natural venues for such
activities, since they offer an opportunity for aler exchange of ideas, providing information tisat
generally perceived to be reliable and providingeatral ground for individuals to meet and voice
their concerns.

In order to organize the Local Citizens Debatea good way, a preliminary survey was carried out
under the supervision of Observa, in October 2@9@ach science centre of the consortium (1,254
guestionnaires) to understand the citizens’ peraemf climate change, and it was oriented towards
choosing significant actions and activities for ti& campaign, which could modify perception and
make citizens act in order to reduce global warmifige study confirmed that people consider
climate change as a serious problem that requigenti actions. The citizens think that the media
(radio, TV and newspapers), movies and books p#g kattention to global warming, and they
would like more information on the global warminggacts on human health, and on what they can
do to reduce global warming.

Twenty-five Local Citizens Debates took place asrasirope and Israel. In total, 670 people (aged
18-65), of whom 56% were female, attended the megsgtat the science centres in Europe, and



discussed with experts, decision makers and stédetso 150 panel experts were involved in the
discussions. Given the fact that each science eeamntributed to developing the initiatives on
climate change from different perspectives, infarorafrom participants was collected during the
LCDs, concerning the following issues: informatiocpmmunication, economics, politics and
responsibilities regarding climate change.

Considering the main findings reached, we can danghat climate change seems to be a distant
phenomenon according to the biggest part of thelpsts; they are not used to connecting climate
change to local events. They showed they were awarthis fact and of the need for more
information. Climate change is usually associatath wlobal warming and the melting of the
glaciers in the North Pole, without considering domsequences on the local environment and what
everyone can do to avoid them. In the age of gisatbn, the interconnection between the local and
the global dimensions is inevitable, so we can tbout a “global” reality. As some citizens
suggested, it is necessary to think globally anddblocally. For this reason, more pressure on
countries with the highest CO2 emissions was askedrder to lower their carbon footprint
emissions.

Some citizens feel they do not have enough infaonanh order to answer the question if climate
change is due to human responsibility. They mentloat climate change phenomena, such as
cooling and warming phases have been cyclic dutimeghistory of the Earth. The participants
remind us that the scientific community was of dipenion that we were slipping into another ice age
in the 70s and 80s; "why has this changed in 30s@&aA few panellists extend to hypothesising
that the actual focus on global warming is due $onall minority of scaremongers.

It is evident that people need a clarification be effects of climate change, as they expressly ask
for. They would need to know to what extent glob@arming is caused by human activity and to
what extent it is a natural phenomenon. The cisagauld like to have indisputable and statistically
based evidence. The citizens acknowledge thath@we hand, science and technology contributed
to the improvement of general conditions of lifepugh on the other hand, the two subjects caused
problems they themselves are called to solve. Hvéns shared by few, there is still an idea of
never-ending development, which is typical of tlsipvist and capitalist theories. In any case, the
citizens recognised that the causes of environrhehisasters may be both natural and human.
However, most impacts are caused by human actiares td an inattentive technological
development, and this makes the citizens feel @veeped.

Institutions and the mass media must make it easiercitizens to know how to be more
environmentally friendly. As far as food is conceanthe citizens from southern Italy to the north o
Europe ask to stimulate the consumption of prodingtshave not been transported on long journeys.
Almost all citizens agreed that it is necessarghange lifestyles, in order to consume in a more
responsible manner. It is hoped that, in the fytaitizens will be informed on positive behaviour
that may be implemented without turning out to keealising or tiring, focusing instead on the fact
that they represent a more intelligent, useful @isd pleasant lifestyle.

The political class is afraid of losing consent asdtrying to spread positive but unpopular
alternative models; as a result, the maintenandbeforesent (unsustainable) standards is always
taken for granted. This is why citizens ask for enmformation and sensitisation campaigns through
the media (TV, internet, SMS, radio, etc) to reéeges of culture and behaviour, which are less
damaging to the environment.

Another important point ishow information on climate change is presented: sagss are
intermittent, confused, alarmist and contradictoAs a consequence, people have difficulty
understanding an issue and making decisions. Thes madia exacerbate different positions,
manipulate information, present theories and ptexfis as they were proved. Everybody, journalists
included, agrees on the fact that journalists ateoften interested in scientific data, as theyrase
sensationalist enough.



Journalism seems to be far from being a “watchdddfe mainstream media are not independent
from economic and political interests; the pubBcaware of this. As a result, the Eurobarometer
surveys show that Europeans do not trust the massanvery much. But in spite of this, even if
implicitly, it is evident that the public longs foa watchdog journalism that is capable of
investigating.

The citizens expressed a need for some sort ofl@opeducation” on climate change, as if they
believed that climate-friendly behaviour might beluced. They showed a way of thinking based on
the principle that human behaviour is oriented bgoat-benefit analysis. We can note changes in
general environmental behaviour during the lastades, but they are slow. Perhaps we have not
been hit by the effects of climate change hard ghda try seriously to remedy the situation (or we
do not have an exact perception of these effects).

The panellists, and the citizens in general, asknfiore (scientific) information very often. In
accordance with the theory of the Public Understandf Science, the citizens seem to believe that
the more they know, the more they are likiglyact. Besides, they underline the need for laws (o
produce less packaging and reduce power and watsumption).

As far as alternative energies are concerned, @meljists’ opinions are contrasting. On the one
hand, the citizens think that these sources repteise future, and on the other hand, they haveesom
doubts in terms of costs/benefits. Some of thern atked why there are no laws that stimulate the
use of green energy. Climate change is, first hfaaproblem of short consideration that resources
are limited, and for this reason it is necessamthe one hand, to avoid waste, and on the othet, ha
to increase research activities in order to imprireeefficiency of technology.

Climate change seems to be a “big narration” ofrv century, an interpretative frame with which
it is possible to try to explain the present ageaisystemic way. Effectively, it is a very complex
issue that involves many social factors and subjgmblitics, economics, science and technology,
nature, consumption and lifestyles. The numberhef intervening factors and the complexity of
society (and the interests involved) are such ithest difficult to have exact scientific predictisn
about what may happen.

Almost all panellists agree that it is importantve personal and local involvement, as everybody
must do their part at different levels, from theangte citizen to large companies and state
administration. The EU is expected to give dirawido the member states, while the national
governments should dictate the guidelines for ens, citizens and local institutions, and the
letters, in turn, are called to diffuse the rulad good practices.

A fundamental role is attributed to schools. Theeolgenerations tend to resist change, while the
younger ones are more likely to embrace it, as their own future; it is therefore essential tarkvo
on the new generations in order to develop comedsages about climate change. A need to change
educational models coming from schools, using mlrlearning and collaborating with other
institutions, emerges. The universities could coajge more with the municipalities, while the
scientists and the mass media should have regudatimgs. The associations, NGOs and science
centres are supposed to be very important in priognoiew models of behaviour, and the individual
citizen, too. The institutions and the mass medeacalled to give feedback on how well we are
doing and whether we are meeting the local goalhat citizens can be encouraged to go on.
Finally, in the age of globalization, the intercention between the local and the global dimensions
is inevitable, so we can talk about a “global” galAs some citizens suggested, it is necessary to
think globally and to act locally. For this reasomgre pressure on countries with the highest CO2
emissions is asked to lower their carbon footpmissions.

In conclusion, a list of any recommendations exgedsto the European citizens at the end of the
Local Citizens Debates follows:



* Requirements for the EU: economical means to crpat#dic opinion to the grass roots
organisations.

* To develop new school programs, including globaimiag topics with not only scientific
aspects, but also economic and political aspec8®R education. It is important for new
generations to think globally and to act locally.

« To work on the new generations in order to develmpect messages about climate change
by the mass media.

* To change educational models coming from schoalsusing informal learning, and
collaborating with other institutions and industtie

* More communication to citizens from the local intlies and companies that use green
energy and produce goods that respect the envinanme

* To increase scientific and social telecasts onatinchange topics, especially for children
and young people.
* To change the marketing of the consumer cultuenteronmental marketing.

* To stimulate an economy that respects the envirohme
* To insert laws to produce less packaging.

* To issue laws that reduce power and water consompti
* More information and sensitization campaigns teasé types of culture and behavior, which
are less damaging to the environment through tréian{@V, internet, SMS, radio, etc).

* Have regular dialogues with researchers. For examgsearchers and journalists can meet
once a month at breakfast meetings to exchangemiatmon on climate change.

» Highlight positive news. Cooperate with the authesito give positive feedback to citizens
who struggle to reduce emissions.

* “EU Action Against Climate Change, Leading GloBation to 2020 and Beyond”?
(brochure, edition 2008) Is it reasonable that @inthe EU’s capitals has the largest
emissions of greenhouse gases per capita?

Potential impact

The impact of the project is linked to the methodgl used and the experimentation of the best
practices in the science centres/museums and aquédrithe consortium, which carried out
reproducible results in the scientific and the edive sectors. Furthermore, the positive impact of
the ACCENT activities proved to be a qualitativaleration of the different stages of the project.

The implementation of the European campaign onatknchange “I Do”, the choice of the Local
Citizens Debates, as participatory methodology, #rmel experimentation of the best practices
selected, gave us the opportunity to work with aststent number of people from different
backgrounds.

In the following, there are tools for the communiga of the ACCENT project at the local, national
and international levels.

The branding strategy and the common communicadroducts developed were put into great use
during the project, and were innovated on and ageal throughout the project.



This was a key factor for the dissemination strate@ inform on the ACCENT project. The
visibility of the ACCENT logo and branding were flamental to the Dissemination for Awareness
stage of the project dissemination.

The logo, graphic identity, language issues andtlgge variations were established at the stamef t
project. All partners then developed the logo ieithnative languages and used it for their
dissemination material.

wil jij de wetenschap achter changes-tu ton mode de vie
klimaatsverandering ontdekken? pour le bien du climat?

— Ikdoemee Je ofais

Examples of the | Do logo translated into Dutch &mndnch

2,000 project leaflets were printed, on recyclegegpain order to promote the project, as a key
publication for dissemination. Due to environmertahcerns, this number was kept to a necessary
minimum.

The use of stickers proved to be an innovativeiafettious way to promote the project. It allowed
recipients to “tag” other documents and objectsiadothem, allowing the | Do logo to have a very
visible presence.

The specific design of this leaflet was requireaider to fulfill the dissemination objectives dif a
three stages of the dissemination strategy, asl ilast the entire two years of the project, but
particularly Awareness and Action. The stickersrivgpthe project’s brand message and variations
are to encourage Dissemination for Awareness,derdo make the target audience aware of the
project and why it is important; and DisseminationAction, in which the leaflet incites the target
audience to login to the web platform and join piheject.

The leaflets are printed and distributed accordintpe following plan:

\Who? How many people? | How many leaflets ([Total
each?

ECSITE key contacts at selec |100 1 100

events

Participants at ECSITE Annu  [900 participants each |1 900

Conference, Dortmund 2010 receive a leaflet in the
Conference bag

Project partners for local an 14 50 700
national dissemination

IACCENT Launch eve 150 1 150
United Nations COP15 Climate (150 1 150

Change Conference




Four identical ACCENT banners were produced to enthe project visibility. These banners
featured the project logo and were present at thenth Event in the Experimentarium, in the
COP15 and then in the partner institutions.

In the following, there is a short description log impacts on the main targets of the project:

The dissemination activities are to take placeughoa number of specified channels that are best
adapted in order to reach the target audiencefsgai the previous section.

The ACCENT Launch Event

A prestigious two-day launch event was held in Experimentarium and in the United Nations
COP15 Conference on Climate Change, December 124(. Participants from across Europe,
including the public, professionals in science camroation, researchers, campaigners, journalists,
policymakers and other key stakeholders, attenda@d two-part event. Speakers at the
Experimentarium launch event included: Helge San@amish Minister of Science, Jean-Louis
Fellous, Executive Director of the Internationalu@oil for Science's Committee on Space Research,
and representatives of the European Environmenhégeas well as various representatives of the
project.

A video connection was organized from the Experitaeam to the ASTC side event in the Bella
centre with a group of young people participatinghe ACCENT activities and in the Clim’city
game (one of the ACCENT activities by a participgtinstitution, Cap Sciences in Bordeaux,
France). The result was part of a 90-minute confadroadcast live from the COP15, on December
14, at 13:00. Science centres around the world ywened by a panel of experts, including the
Deputy Chair of the IPCC. Those experts commentethe results of the game presented live by the
Experimentarium and other science centres acressond.

The COP15 side event on December 15, 2009, wasetht of an application to the secretariat of
the United Nations Framework Convention on Clim@tenge, submitted by ECSITE on behalf of
the project which was selected from several hungregposals to take place in this event of great
international significance. The side event was anized with the World Ocean Network, and
speakers included the ECSITE President, Hans Gsibb&rtin Sommerkorn of the WWF Arctic
program, Philippe Vallette of the World Ocean Natkvand Luigi Amodio, Project Coordinator of
ACCENT and Director of the Fondazione IDIS-Cittdla&cienza.

Invitations and programs were designed and didgetbdo hundreds of project contacts, both in
person at the COP15 and digitally throughout th&HE network and partner networks.

Four identical freestanding “I do” logo rolling baers, as well as 15 individual ACCENT project
banners, one representing each partner, were prddior the ACCENT Launch Event. These
banners, each headed with the ACCENT logo, brandsage and FP7 logo, provided an eye-
catching physical presence at the ACCENT evenid,vah also be present at the ECSITE Annual
Conference in June 2010, in Dortmund.

Two press releases leading up to the launch ewemslated into local languages by the project
consortium, as well as press activities at the sviiremselves, resulted in a variety of press tien

to the project across Europe in the form of arsiclereb postings and interviews, taking full
advantage of the considerable media spotlight ope@loagen at the time. The launch event also
allowed a number of synergies among common profeatserge.

E-proceedings of the event were drawn up, distedbud participants and published on the project
website.

In the framework of the ACCENT project, at the ofi side event at the COP15 United Nations
Climate Change Conference in Copenhagen, on Deceftrthe2009, entitled “Science Centres,



Museums and Aquaria Commit to Action on Climate @&, the ECSITE President, Hans
Gubbels, unveiled the ECSITE Declaration on Publigagement in Climate Change, and explained
its importance as a call for ECSITE members, rebems and policymakers to form partnerships in
order to inform and empower the public on this glabsue. ECSITE and partners are invited to use
the Declaration, translate it and disseminate hiis Tlocument was communicated to 400 ECSITE
member institutions and 4,000 wider ECSITE contacts

ECSITE Declaration ofPublic Engagement in Climate Change

Science centres and museums promote the advancehkemwledge and human endeavour based
on scientific principles. We advocate that scieisdbe most successful way of describing and
understanding the phenomena of the world aroundssuch, we rely on the objective use of
scientific evidence to present science. Considehegvealth of scientific research, we acknowledge
climate change to be a serious global threat. Adfgssionals in science centres and museums across
Europe, we engage with over 30 million Europeaizeits each year in the science of the world
around us. This well-established connection topihiglic puts us in a key position to engage with
citizens in the issue of climate change.

ECSITE, the European Network of Science Centredvarstums, declares that public engagement
in climate change demands a partnership approachtte results of research to be made available,
to enable public understanding and engagementrderao inform policy. To make these
partnerships possible, we strongly encourage gawerts to incorporate public engagement into
their policymaking on environmental issues systaraldy, enabling a true participatory dialogue
among policy, research and society. We expect govents to build on their relationships with
science centres and museums, the places and oagi@niz that the public look at and trust on
scientific topics. We commit our network to coileeaction in raising awareness of the issues at
stake, to educate, engage and empower the Eurgpéait encouraging critical thinking on this
issue, reaching out to adults, young people anttidn through the many thousands of exhibitions,
events, conferences and debates, which take plamar iinstitutions every year.

On the occasion of the COP15 United Nations Clin@tange Conference, in Copenhagen, in 2009,
we call on European and national governments toectora solid agreement to reduce greenhouse
gas emissions and to partner with science centnelsnauseums on public engagement in order to
fulfill our shared responsibility towards our platgeclimate.

The ECSITE networkbrings together the largest ACCENT targeted awdieacross Europe.
ECSITE offered a wide range of ways of meetingténget groups.

The ecsite.eu website has a dedicated page for AOJC&pdated regularly with news of the project.
ECSITE also has a Twitter channelvavw.twitter.com/ecsitewith 100 followers, and a Facebook
page entitled ECSITE.

The 400 ECSITE member institutions comprise scie@gres, museums, natural history museums,
aquaria and zoos from across Europe.

The ECSITE e-Newsletter is emailed every month,atipd ECSITE members and key contacts in
the field of ECSITE activities. 3,000 contacts ieedhe e-Newsletter. Every month, this contains an
update on the ACCENT activities with links to mamérmation.

ECSITE also publishes a quarterly newsletter witbramin-depth articles. In autumn 2009, to
coincide with the ACCENT Launch Event, a specialG¥NT issue of the ECSITE newsletter was
released.

The ECSITE Annual Conference is Europe’s largesthagang for the field of science centres and
museums. Over 800 participants meet for two daysr@fconference meetings and workshops, and
74 sessions over the three days of the conferdifmese conferences guarantee the involvement of




key stakeholders and decision-makers, so that ACCikMas and materials can have a strong
impact to ensure long-term engagement in climasmge.

The two ECSITE Annual Conferences that fall witkine project’s timeline will be key events for
dissemination, first in the Dissemination for Awaess and Action, and in the second conference in
Dissemination for Understanding.

Every year, the directors of ECSITE’s full membastitutions meet for a two-day seminar to
exchange views and discuss key issues. Each yeaDitectors’ Forum is hosted by one of the
participating institutions and discussions are @haround a special theme. A carefully thought-out
programme is produced each year by ECSITE togetitarthe host institution. The theme of the
Forum often follows current hot topics.

To fit with the theme of ACCENT, the ECSITE DirexgdbForum 2009 was entitleficience Centres
and Museums: Platforms for the Communication oi@te Change in Societyhe event was held

in the Experimentarium, Hellerup, Denmark betweavémber 20 and 21, 2009. 34 directors from
the 90 full Members of ECSITE discussed the quastitlow do we best communicate the science
behind climate change? How do we communicate silethat climate change imposes upon us?
Three weeks before COP 15, the United Nations G&m@hange Conference to be held in
Copenhagen, how can our institutions be the bedfopms for the communication of the science
behind climate change among the researchers, thestny, the politicians and society? The format
was a combination of peer discussions in smallgsand inspiring keynote speeches.

The Nature Groups an ECSITE thematic group that explores how hange perception and
behaviour in relation to issues on nature, withrage of external experts from diverse fields. iibs a

is to be provocative and to challenge thinking. Neaure Group is co-chaired by Camille Pisani,
Director, Royal Belgian Institute of Natural Scies¢Brussels, Belgium and Sharon Ament, Director
of Public Engagement, Natural History Museum, LanddK. This group served as a dissemination
channel for ACCENT, particularly relevant for theasBemination for Understanding part of the
project.

The institutions below joined the | Do campaigrpasticipating institutions.

» Science Museum, London - www.sciencemuseum.org.uk

» Cap Sciences, Bordeaux, France - www.cap-scierates.n

* Museu Agbar de les Aigues, Barcelona, Spain - wwggndelesaigues.com

* Expografic, Barcelona, Spain - www.expografic.es

* Fondazione Marino Golinelli, Bologna, Italy - wwwlinellifondazione.org

* Universitat de Barcelona Arts Santa Monica - areaidncia - www.artssantamonica.cat

Attracting a total of an estimated 4 million viggoto their events and activities every year, the
inclusion of those institutions in the ACCENT praj@dded to the impact of the existing 3,8 million

visitors of the ACCENT partner institutions, effely doubling the impact of the | Do campaign in

science centres and museums.

The impact of science centres on the communicaifoscience to the large public is well-known
today, as they address a wide audience of peopleani efficient approach. Today science centres
are considered as an important type of supporbteety at large, as a place where people can find
opportunities of informal learning experience inesce and technology. Starting from December
2009, and mainly in the second year, science centit promote the ACCENT best practices in
their programs, such as hands-on exhibits, scigeoeonstrations done by explainers, as well as
scientists, theatre performances in exhibitiongsu@ in specific auditoria, showings of films and



participatory games. All these activities have thain goal of stimulating the interest and the
curiosity of visitors through emotional, spectac@ad unexpected effects.

A full, detailed, multilingual and fully adaptabjeroject branding was conceived, developed and
finalized in consultation with the project partnarsd in close collaboration with the Work Package
leader, ECSITE. The general communication prodlotgm and branding guidelines were distributed
to and adapted by all partners, and made accessililee project website.

The project brochure, complete with detachabled stickers, was designed, published, circulated
to all partners, distributed to all participantsie Launch Event, and prepared for circulatiotht
900 participants in the upcoming ECSITE Annual @oafce in Dortmund.

All project participants shared resources and aigs/from the first project meeting, thanks to the
online repository of activities and a thorough coamication among partners by email, phone, online
messaging and in person, for activities to be thghty tested before implementation.

The partners launched a number of national invisti contacting relevant local and national
institutions and creating synergies with the prpjaghile the Work Package leaders created
synergies at the European and international lewéls initiatives, such as IGLO and the Climate
Action Network.

In conclusion, a list of the key figures in the AEXT project dissemination follows:

e 300 total participants in the ACCENT two-day Laurolent

34 national and international network organisatiopartnering with and actively
disseminating ACCENT activities to many thousanidsiember institutions

* 68 project partner dissemination channels activdilgseminating the project to many
thousands of individuals both in person and online

* Al 2,000 ACCENT project brochures printed wereagvto individuals

e 1,500 individuals received copies of the ECSITE Hletter devoted to ACCENT

e 4,400 individuals on the ECSITE mailing list reaatyregular project updates

» 950 institutions of science communication, NGOs palicymakers specifically targeted and
invited to the ACCENT Launch Event

e 8,600 Europe-wide journalists notified by projeattpers of the ACCENT activities

* 40 professional presentations and conferences Inelgroject partners disseminating the
ACCENT project

* About 2,600,000 people were involved in the | Dmpaign events, activities and exhibitions

on climate in all partner countries

670 people were involved in the Local Citizens &teb

We can consider that the ACCENT project had a vindgact with a good degree of success. As
regardsto inform on the ACCENT projedt is clear that awareness has been raised &urgpean
level, throughout the field of public engagemensaence, as well as in the general public through
the national activities, and through secondaryedtalders.

The success oto raise awareness of the issue of climate chasgaore difficult to measure, and
yet we see that this was achieved thanks to theeBimating for Understanding stage of the project,
where in-depth articles and conference sessiongreshsa thorough examination of the issues in
climate change at stake, and its communicatiohgageneral public.

The Resource Centre was the key focal pamincrease the understanding of the best practices
public engagement in climate changadto encourage science communication professionals to
make use of the ACCENT Resource Ceni@e than 16@esources and best practices are available
in the Resource Centre, and this number contirugsow; 26,000sisits have been made to the | Do



website since its launch40events have been uploaded to the Events sectite ifirst four months
of the project activities.
80individual users have registered as contributors to the websit

By involving the participating institutions, ACCENmore than doubled its impact as a project in
terms of visitors per partner institution, fulfiltj: to encourage institutions to join the ACCENT
initiative. The inclusion of particularly high-profile insiiions, such as the Science Museum
London, allowed the project a significantly widesifility, and contributed to the notion of the
project as a collective European action by invavicountries which had not been represented
previously in the project consortium.

Public website

The ACCENT website was launched in September 2009 the Resource Centre opened in
December 2009, on the occasion of the United NatiG®P15 Climate Change Conference in
Copenhagen. Since then, the website has received 2,000 hits from across the world,
representing a significant impact. The average spent on the site, per user, is 3 minutes and 18
seconds, showing an in-depth use of the websith, ugers remaining in order to browse the pages
and download resources.

The | Do resource centre features over 160 ressung®aded by over 80 users from across Europe.
This represents a wealth of exchange among profeasi in science communication, sharing their

resources in order to facilitate a true Europedteciive action on communicating climate change.

26,000 visits have been made to the | Do webgiieesis launch.

This website is intended as the central dissentnathannel of the project. It was updated regularly
with project news and events, it served as thesiepy for all project documents, and the resource
centre it hosts was crucial to the exchange obtst practices. It was administrated by ECSITE as
the Work Package leader.

The objectives of the website have therefore bebareaed in the following ways:

The Events section brought the results of the ptpja terms of public activities, to the wider
European public using the | Do website. In the nadale, the Resource Centre established itself as a
reference for European science centres and musdooking for material for their public
engagement activities in climate change. The “Abautd “News” pages were also updated
regularly with project progress.

The Resource Centre and Events sections serveshhoas tools, but also as incentives for science
centres and museums to become participating itistitg) in order to benefit from the visibility that
the website provides them with. The interactivaureabf the Resource Centre became a tool to foster
collaboration between the participating institusprsharing resources but also potentially co-
producing activities and future material.

The web platform was an important tool of the projdt centralised all information around the
project, and it acted as a place where it was plesgd share experience and activities with nationa
European and international institutions and scieceares that were sensible to the problems of
global warming and climate change.



The reference person was Michael Creek, mcreek@emsj and at present, Marzia Mazzonetto,
mmazzonetto@ecsite.eu, is the contact person.

The “Web Platform for European Exchange” was praddhrough the network disseminating the
best practices in other science centres which wetréncluded in the consortium.

www.i-do-climate.eu

4.2 Use and dissemination of foreground

A plan for use and dissemination of foregroundl(iding socio-economic impact and target groups
for the results of the research) shall be estaddisat the end of the project. It should, where
appropriate, be an update of the initial plan iméx | for use and dissemination of foreground and
be consistent with the report on societal implmasi on the use and dissemination of foreground
(section 4.3 — H).

The plan should consist of:
= Section A

This section should describe the dissemination aoreas including any scientific publications
relating to foregroundlts content will be made available in the public dmain thus
demonstrating the added-value and positive implitteoproject on the European Union.

= Section B

This section should specify the exploitable foremwb and provide the plans for exploitation. All
these data can be public or confidential; the repoust clearly mark non-publishable
(confidential) parts that will be treated as sughttie Commission. Information under Section B
that is not marked as confidentialll be made available in the public domain thus
demonstrating the added-value and positive implitteoproject on the European Union.



Section A (public)
This section includes two templates
= Template Al: The ACCENT project is not a projectesearch consequently were not done scientifidipations.

= Template A2: List of all dissemination activi€publications, conferences, workshops, web sipgdications, press releases, flyers,
articles published in the popular press, videogjimnbriefings, presentations, exhibitions, thesiwrviews, films, TV clips, posters).

These tables are cumulative, which means thatsheuld always show all publications and activifieen the beginning until after the end of
the project. Updates are possible at any time.

TEMPLATE Al: LIST OF SCIENTIFIC (PEER REVIEWED) PUBLICATIONS, STARTING WITH THE MOST IMPORTANT ONES
Title of I.:’ermla.nenSt Is/Will op4en
the identifiers access
, Main o Number, date or . Pl f Year of Relevant ' i '
NO. Title a periodical umber, date o Publisher ace 0 earo eleva (if available) prowqed to
author or the frequency publication | publication pages this
) publication?
series
1 Economic transformation in European No 43, March 1990 | Office for Luxembourg 1990 pp. 151 - 167 yes/no
Hungary and Poland’ Economy Official
Publications of
the European
Communities
2
3

8 A permanent identifier should be a persistent tinkhe published version full text if open accesabstract if article is pay per view) or to tireaf manuscript accepted for publication (link to

article in repository).
4Open Access is defined as free of charge accessmfmne via Internet. Please answer "yes" if thenagrcess to the publication is already establishedalso if the embargo period for open

access is not yet over but you intend to establign access afterwards.



TEMPLATE A2: LIST OF DISSEMINATION ACTIVITIES

NO Type of activities® Main leader Title Date Place Type of audience® Size of audience | COUNtIeS
addressed
1 Presentations IDIS Informing and engaging citizens on climate | 3 July 2010 Torino Scholars, students, practitioners, | 50 EU
change issues - ESOF communicators countries,
USA,
ASIA and
Australia
2 Conference Teknikens Hus NSCF explainer conference 20-22 January Boras, Sweden Science center explainers 29 Norway
2010 Sweden
3 Conference Teknikens Hus Technology in school 26-27 April 2010 | Norrképing, Sweden Teachers 700 Sweden
4 Conference Universeum Science and society 6 oktober 2009 Sweden Scientists, teachers etc 75 Sweden
5 Presentation Universeum Municipal administration offices for 16 November Sweden Communicators 5 Sweden
environmental, eco-cycle and traffic issues | 2009
6 Presentation Universeum Teacher training at University of 16 December Sweden Teacher students 60
Gothenburg 2009
7 Conference Ecsite and The ACCENT Launch event 15th December Copenhagen, official side event Scientific Community, Industry, Several hundreds | worldwide
Experimentarium 2009 within the United Nations COP15 Civil Society, Policy makers,
Climate Change Conference Medias
8 Article/declaration Ecsite Ecsite Declaration on Public Engagement December 2009 international Policy makers, science centres, | Communicated to | Europe
in Climate Change Scientific Community 400 Ecsite
member
institutions and
4000 wider Ecsite
contacts
9 Conference Ecsite The Ecsite Annual Conference 04/06/2009 The Ecsite Annual Conference in Scientific Community, Industry, Over 1600 Europe
Milan Civil Society, Policy makers, participants

Medias, science centres

1° A drop down list allows choosing the disseminatamivity: publications, conferences, workshopsbweress releases, flyers, articles published énpihpular press, videos, media
briefings, presentations, exhibitions, thesis,rrigavs, films, TV clips, posters, Other.

® A drop down list allows choosing the type of pubBcientific Community (higher education, Resejrdustry, Civil Society, Policy makers, Mediasi(ltiple choices' is possible.




10 | Conference Ecsite The Ecsite Annual Conference 04/06/2010 The Ecsite Annual Conference in Scientific Community, Industry, Over 1600 Europe
Dortmund 2010. Civil Society, Policy makers, participants
Medias, science centres
11 Flyers Ecsite and Nausicaa Oceans Day at Copenhagen “The 14th December 100 leaflets Scientific Community, Industry, Over 300 Europe
Importance of Oceans, Coasts, and Small 2009 Civil Society, Policy makers, participants
Island Developing States in the Climate Medias, science centres
Regime,”
12 | Flyers Ecsite and Nausicaa Global Forum on Oceans, Coasts and 7th-18th 50 leaflets Scientific Community, Industry, Several hundreds | Europe
Islands and World Ocean Network, December 2009 Civil Society, Policy makers,
COP15, Copenhagen, Medias, science centres
13 Conference Ecsite and Nausicaa Global Conference on Oceans, Coasts and | May 3-7, 2010, UNESCO, Paris, France. Scientific Community, Industry, Over 300 Europe
Islands, Ensuring Survival, Preserving Life, Civil Society, Policy makers, participants
Improving Governance, Oceans, Climate, Nausicaa Medias, science centres
Biodiversity: From Copenhagen 2009 to
Nagoya 2010.
14 | Whorkshop Ecsite and Nausicaa 4th International Meeting of the World 9-12 May 2010 Nausicad, Centre National de la Scientific Community, Industry, 60 Europe
Ocean Network Acting Together for the Mer, Boulogne sur Mer, France. Civil Society, Policy makers,
Future of the Blue Planet Medias, science centres
15 | Conference Ecsite INSEA conference 2010, International Summer 2010 INSEA conference in Rovaniemi. Scientific Community, Policy 500 Europe
Society of Education through Art makers, Medias, science
centres, teachers
16 | Presentation Atthe | Accentleaderat BSMJ | The Accent project & the BSMJ activities 21.4.10 Jerusalem City Hall Adults 42 Israel
Jerusalem for the public and for the educational
Municipality system Earth day (outreach program) Members of the Commiittee &
Environmental Guests
Committee
17 | Presentations Observa Citizens and Experts debating on Climate 3 September 2010 | Trento Academics, Scholars, 20 EU
Change issues — EASST conference practitioners countries,
USA,
ASIA and
Australia
18 | Presentations Observa Promoting Behavior Change on Climate 2 October 2010 Honolulu (USA) Communicators, Teachers, 40 USA,
Change: Practitioners, scholars Asia, EU
A New Role for Science Centers?
19 | Presentations Observa Tackling Climate Change and 3 October 2010 Honolulu (USA) Communicators, Teachers, 30 USA,




Sustainability: Practitioners, scholars Asia, EU
Youth Programming for Societal Change
20 | Presentations Observa Involving Experts and Citizens on Climate 7 December 2010 | New Delhi (India) Scholars, Communicators, 30 Asia,
Change Debate. Students, Practitioners, USA,
The European Project Accent Politicians Australia,
EU
21 Conference Mada Tech Towards recognition of MadaTech as a 2010 ASTC Annual Conference, Texas, ASTC Conference participants 30 USA,
Green Campus USA Asia, EU
22 | Conference IDIS Conference on scientific communication November 2010 SISSA Trieste Science Centre — Experts in 150 Italy
communication - Scientists
23 | Conference IDIS Science centre and Climate change. Ecsite | June 2010 Dortmund European science centres 100 Europe
annual Conference
24 | Press release Heureka Copenhagen ACCENT 8.12.2009 Heureka media, Heureka website 6000 Finland
readers, teachers
25 | Newspaper article Heureka Luisteluilta kynttilanvalossa 10.3.2010 Heureka Newspaper readers 9000 Finland
26 | Press release Heureka Climate change discussion 18.11.2010 Heureka media, Heureka website 6000 Finland
readers, teachers
27 | Newsletter Heureka Solar power and climate 26.8.2010 Heureka media, Heureka website 6000 Finland
readers, teachers
28 | Articlein Teknikens Hus Climate theme in Teknikens Hus 27 February 2010 | County of Norrbotten, Sweden General public 9000 Sweden
Newspapers
29 | TV coverage Teknikens Hus Climate theme in Teknikens Hus 27 February 2010 | County of Norrbotten, Sweden General public 9000 Sweden
30 Press release Universeum Debate; Traffic jam in Gothenburg, 18 November Sweden Media 2000 Sweden
2010
3 newsletter Ecsite Ecsite newsletter Autumn 2009 http://www.ecsite.eu/news_and_ev | Scientific Community, Industry, More than 2000 Europe
ents/quarterly_newsletters/do-you- | Civil Society, Policy makers, persons
commit-action-climate-change. Medias, science centres
32 | Web Ecsite IGLO BLOG August 11th, 2009 | The article “The ACCENT at Policy makers, Medias, science | Thousands Europe

COP15” was published in the
IGLO guest blog posts:
http://astc.org/iglo/2009/08/iglo-
guest-blogger-ACCENT-at-cop15/

centres,




33 | Web Ecsite UNFCCC official website December 2010 UNFCCC official website Scientific Community, Policy Thousands Europe
http://unfccc.int in the World Ocean | makers, Medias, science
Network’s space centres,
34 | Television and Technopolis ‘- Radio Reflex (Regional radio station — 05/12/2009 Press clippings and media Civil society 1000 Belgium
radio program general news) attention
radio . )
- Neyv§ items on RTV Mechelen (Regional | 06/12/2009
television)
Het Laatste Nieuws (Newspaper)
Het Nieuwsblad (Newspaper) - 08/1212009
- 08/12/2009
Belga Press agency
Gazet van Antwerpen - 1471212009
WIN network (Science information - S/12/2009
Network): website - 15/12/2009
WIN newsletter (electronic newsletter) - February2010
Het Laatste Nieuws (Newspaper) - 16/02/2010
35 | Article Mada Tech The Storm of the Century Dec. 2010 Kachol, Magazine for Yachters 1000 Israel
(Hebrew)
36 | Web IDIS ACCENT project 01/01/2009 www.cittadellascienza.it Civil society 2000 Italy
37 | Presentations IDIS ACCENT project to annual conference 16/10/2009 IDIS Civil society, media 1500 Italy
dedicated to educational world — 3 Giorni
per la scuola
38 | Article IDIS The ACCENT at COP15 11/08/2009 IGLO GUEST BLOGGER Scientific Community, Policy 1000 Europe
makers, Medias, science
centres,
39 | Presentations IDIS Science centre management for 16/10/2010 NAMES Conference, Kuwait Scientific Community, Policy 100 Worldwide

sustainable development

makers, Medias, science
centres,




Section B (Confidential or public: confidential information to be marked clearly)
Part B1

Not applicable for ACCENT project
The applications for patents, trademarks, regidtdesigns, etc. shall be listed according to theptate B1 provided hereatfter.
The list should, specify at least one unique idiemtie.g. European Patent application reference.gabent applications, only if applicable,

contributions to standards should be specifieds Table is cumulative, which means that it shouldags show all applications from the
beginning until after the end of the project.

TEMPLATE B1: LIST OF APPLICATIONS FOR PATENTS , TRADEMARKS , REGISTERED DESIGNS, ETC.

Confidential Foreseen
Click on embargo date
YES/NO dd/mm/yyyy .
Application . .
Tg{?gh(fsfel_P reference(s) Subject or title of application Applicant (s) (as on the application)

(e.g. EP123456)

" Note to be confused with the "EU CONFIDENTIAL" céification for some security research projects.

&A drop down list allows choosing the type of IPhtig; Patents, Trademarks, Registered designstytilbdels, Others.



Part B2
Please complete the table hereafter:

Description | Confidential | Foreseen . . Patents or
Type .Of of Click on embargo Exploitable Sector(s) of T|metablg, other IPR Owner & Other
Exploitable exploitable product(s) or T commercial or o Beneficiary(s)
Foreground ° 0 YESINO date measure(s) application any other use exploitation involved
g foreground dd/immlyyyy y (licences)
Ex: New
supercond MRI equipment | 1. Medical 2008 A materials Beneficiary X (owner)
uctive Nb- 2. Industrial 2010 patent is Beneficiary Y,
Ti alloy inspection planned for Beneficiary Z, Poss.
2006 licensing to equipment

manuf. ABC

In addition to the table, please provide a tex@xplain the exploitable foreground, in particular:

. Its purpose

. How the foreground might be exploited, when anavbpm
. IPR exploitable measures taken or intended

. Further research necessary, if any

. Potential/expected impact (quantify where possible

19 A drop down list allows choosing the type of formgnd: General advancement of knowledge, Commeesialoitation of R&D results, Exploitation of R&D salts via standards,

exploitation of results through EU policies, expdtion of results through (social) innovation.

10 A drop down list allows choosing the type secddACE nomenclature) http://ec.europa.eu/competition/mergers/cases/inaee_all.html




4.3 Report on societal implications

Replies to the following questions will assist t®mmission to obtain statistics and
indicators on societal and socio-economic issuesesded by projects. The questions are
arranged in a number of key themes. As well asymiog certain statistics, the replies will
also help identify those projects that have showeshengagement with wider societal issues,
and thereby identify interesting approaches toghgsues and best practices. The replies for
individual projects will not be made public.

A General Information (completed automatically wheBrant Agreement number is
entered.

Grant Agreement Number: [23017¢

Title of Project: [ACCENT

Name and Title of Coordinator: | Fondaione IDIS- Citta della Scien:

B Ethics

1. Did your project undergo an Ethics Review (and/oScreening)?

« If Yes: have you described the progress of compgarwith the relevant Ethicsyo
Review/Screening Requirements in the frame of tvéodic/final project reports?

Special Reminder: the progress of compliance with Ethics Review/Screening Requirements should be
described in the Period/Final Project Reports utigeiSection 3.2.2Vork Progress and Achievements'

2. Please indicate whether your project invokd any of the following issues (tick
box) :

RESEARCH ON HUMANS

« Did the project involve children?

« Did the project involve patients?

< Did the project involve persons not able to givasant?

« Did the project involve adult healthy volunteers?

< Did the project involve Human genetic material?

« Did the project involve Human biological samples?

* Did the project involve Human data collection?

RESEARCH ON HUMAN EMBRYO /FOETUS

« Did the project involve Human Embryos?

« Did the project involve Human Foetal Tissue / Calls

« Did the project involve Human Embryonic Stem CAIESCs)?

« Did the project on human Embryonic Stem Cells imeatells in culture?

« Did the project on human Embryonic Stem Cells imedhe derivation of cells from Embryos?

PRIVACY

« Did the project involve processing of genetic imfiation or personal data (eg. health, sexual
lifestyle, ethnicity, political opinion, religiousr philosophical conviction)?

» Did the project involve tracking the location orselvation of people?

RESEARCH ON ANIMALS

« Did the project involve research on animals?




*  Were those animals transgenic small laboratory alsitn

*  Were those animals transgenic farm animals?

« Were those animals cloned farm animals?

* Were those animals non-human primates?

RESEARCH INVOLVING DEVELOPING COUNTRIES

« Did the project involve the use of local resour@@netic, animal, plant etc)?

* Was the project of benefit to local community (czipabuilding, access to healthcare, education
etc)?

DUAL UsSE

» Research having direct military use

» Research having the potential for terrorist abuse

C Workforce Statistics

3. Workforce statistics for the project: Pleae indicate in the table below the number of
people who worked on the project (on a headcount Is&s).

Type of Position Number of Women Number of Men
Scientific Coordinator 9 6
Work package leaders 2 3
Experienced researchers (i.e. PhD holders) 11 11
PhD Students 3 2
Other

4.  How many additional researchers (in companies ahuniversities) were
recruited specifically for this project?

Of which, indicate the number of men:
32

Of which, indicate the number of women: 22




D Gender Aspects

5. Did you carry out specific Gender Equality Actionsunder the project? é Yes
No
6.  Which of the following actions did you carry outand how effective were they?
Not at all Very
effective effective

@ Design and implement an equal opportunity policy O000O0

X Set targets to achieve a gender balance in theforoek OO0OX OO0

@ Organise conferences and workshops on gender O0O0O00

O Actions to improve work-life balance O00O00

QO  Other:

7. Was there a gender dimension associated with thhesearch content-i.e. wherever people were
the focus of the research as, for example, consunseusers, patients or in trials, was the issue oégder
considered and addressed?

O Yes- please specify |

X No

E Synergies with Science Education

8. Did your project involve working with students and/or school pupils (e.g. open days,
participation in science festivals and events, pres/competitions or joint projects)?

X Yes- please specify The project created all d@viwith and for students and school pupils sich a
shows, demonstrations, debates and educationatialaTédhe students participated in debateg
on Local citizens debates.

O No

9. Did the project generate any science educationaterial (e.g. kits, websites, explanatory
booklets, DVDs)?

X Yes- please specify Description of the educatiactivities done. They inserted in the web of the
project.

O No

F Interdisciplinarity

10.  Which disciplines (see list below) are inled in your project?

O Main discipliné®: 1.4

O  Associated discipling:1.5 ‘ o) ‘ Associated discipliné:1.2

G Engaging with Civil society and policy makers

lla Did your project engage with societal actors ly@nd the research X Yes

community? (if 'No', go to Question 14) O No
11b If yes, did you engage with citizens (citizenpanels / juries) or organised civil society

(NGOs, patients' groups etc.)?
O No

O Yes-in determining what research should be perarm

1 Insert number from list below (Frascati Manual).



O Yes-inimplementing the research
X Yes, in communicating /disseminating / using theuhes of the project

11c Indoing so, did your project involve actors whse role is mainly to
organise the dialogue with citizens and organisedwil society (e.g.
professional mediator; communication company, sciede museums)?

O X

Yes
No

12. Did you engage with government / public bodies orglicy makers (including international

organisations)

O No

O Yes-in framing the research agenda

O Yes-inimplementing the research agenda

X Yes, in communicating /disseminating / using theuhes of the project

13a Will the project generate outputs (expertise oscientific advice) which could be used by

policy makers?

O Yes-—as primary objective (please indicate areas below- multipieweers possible)
X Yes — as @&econdaryobjective (please indicate areas below - multgslswer possible)

O No
13b If Yes, in which fields?
Agriculture EnergyX Human rights
Audiovisual and Media Enlargement Information SocietyX
Budget Enterprise Institutional affairs
Competition Environment X Internal Market
Consumers External Relations Justice, freedom and security
Culture External Trade Public Health
Customs Fisheries and Maritime Affairs Regional PolicyX
DevelopmenEconomic and Food Safety Research and Innovation
Monetary Affairs Foreign and Security Policy Space
Education, Training, YouthX Fraud Taxation

Employment and Social Affairs

Humanitarian aid

TransportxX




13c If Yes, at which level?
X Local / regional levels
O National level
O  European level
O International level

H Use and dissemination

14. How many Articles were published/accepted fgublication in
peer-reviewed journals?

To how many of these is open acceéprovided?

How many of these are published in open ag=journals?

How many of these are published in open repitories?

To how many of these is open access not provided?

Please check all applicable reasons for nptoviding open access:

U publisher's licensing agreement would not permitlighing in a repository
O no suitable repository available

O no suitable open access journal available

O no funds available to publish in an open accessal

U lack of time and resources

O lack of information on open access

Qother® ...............

15. How many new patent applications (‘priority filings’) have been made?
("Technologically unique": multiple applicationsrfthe same invention in different
jurisdictions should be counted as just one appigcaof grant).

16. Indicate how many of the following Intellectual Trademark
Property Right r lied for (give number in
ea(c);ﬁeb gx) ights were applied for (give number i Registered design

Other

17. How many spin-off companies were created feaplanned as a direct
result of the project?

I ndicate the approximate number of additional jobsin these companies:

18. Please indicate whether your project has a fential impact on employment, in comparison
with the situation before your project:

O Increase in employment, or a In small & medium-sized enterprises
Q Safeguard employment, or a In large companies
O Decrease in employment, X None of the above felevant to the project
X Difficult to estimate / not possible to quantify
19. For your project partnership please estimatéhe employment effect Indicate figure:

resulting directly from your participation in Full Time Equivalent (FTE =
one person working fulltime for a year) jobs:

12 0pen Access is defined as free of charge accessjone via Internet.
13 For instance: classification for security project.




Difficult to estimate / not possible to quantify

Media and Communication to the general public

20. As part of the project, were any of the benefiaries professionals in communication or
media relations?
X Yes O No
21. As part of the project, have any beneficiariegeceived professional media / communication
training / advice to improve communication with thegeneral public?
X Yes O No
22 Which of the following have been used to commurate information about your project to
the general public, or have resulted from your progct?
X Press Release X Coverage in specialist press
O Media briefing X Coverage in general (non-spedipfisess
X TV coverage / report a Coverage in national press
X Radio coverage / report a Coverage in international press
X Brochures /posters / flyers X Website for the gahpublic / internet
O DvVD /Film /Multimedia X Event targeting general pig(festival, conference,
exhibition, science café)
23 In which languages are the information productgor the general public produced?
O Language of the coordinator X English
X Other language(s)

Question F-10: Classification of Scientific Disciplines accorditaythe Frascati Manual 2002 (Proposed
Standard Practice for Surveys on Research and iExpetal Development, OECD 2002):

FIELDS OF SCIENCE AND TECHNOLOGY

NATURAL SCIENCES

1.2
1.3
1.4

15

Mathematics and computer sciences [mathematidother allied fields: computer sciences androth
allied subjects (software development only; haréwagevelopment should be classified in the
engineering fields)]

Physical sciences (astronomy and space sciguingsics and other allied subjects)

Chemical sciences (chemistry, other alliedestis)

Earth and related environmental sciences dggobeophysics, mineralogy, physical geography and
other geosciences, meteorology and other atmogpésences including climatic research,
oceanography, vulcanology, palaeoecology, othaxdadiciences)

Biological sciences (biology, botany, bacteripl, microbiology, zoology, entomology, genetics,
biochemistry, biophysics, other allied sciences]uding clinical and veterinary sciences)

ENGINEERING AND TECHNOLOGY

2.2

2.3.

Civil engineering (architecture engineering)ding science and engineering, construction ergjing,
municipal and structural engineering and otheedlBubjects)

Electrical engineering, electronics [electrieagineering, electronics, communication enginggeaind
systems, computer engineering (hardware only) éimer @llied subjects]

Other engineering sciences (such as chemaigadnautical and space, mechanical, metallurgitdl a
materials engineering, and their specialised suidivs; forest products; applied sciences such as




geodesy, industrial chemistry, etc.; the scienaktachnology of food production; specialised
technologies of interdisciplinary fields, e.g. st analysis, metallurgy, mining, textile technglog
and other applied subjects)

3. MEDICAL SCIENCES

3.1 Basic medicine (anatomy, cytology, physiolaggnetics, pharmacy, pharmacology, toxicology,
immunology and immunohaematology, clinical cheryisttinical microbiology, pathology)

3.2 Clinical medicine (anaesthesiology, paediatiitstetrics and gynaecology, internal medicinegeny,
dentistry, neurology, psychiatry, radiology, thexafics, otorhinolaryngology, ophthalmology)

3.3 Health sciences (public health services, soo&licine, hygiene, nursing, epidemiology)

4. AGRICULTURAL SCIENCES

4.1 Agriculture, forestry, fisheries and alliedesgies (agronomy, animal husbandry, fisheries, figres
horticulture, other allied subjects)

4.2 Veterinary medicine

5. SOCIAL SCIENCES

51 Psychology

5.2 Economics

5.3 Educational sciences (education and trainimpcdiner allied subjects)

5.4 Other social sciences [anthropology (social@ritural) and ethnology, demography, geography
(human, economic and social), town and countryrptag)y management, law, linguistics, political
sciences, sociology, organisation and methods,aiféseous social sciences and interdisciplinary ,
methodological and historical S1T activities raigtio subjects in this group. Physical anthropology
physical geography and psychophysiology should atiynbe classified with the natural sciences].

6. HUMANITIES

6.1 History (history, prehistory and history, tdggt with auxiliary historical disciplines such as
archaeology, numismatics, palaeography, geneaigy),

6.2 Languages and literature (ancient and modern)

6.3 Other humanities [philosophy (including thetdnig of science and technology) arts, history of ant

criticism, painting, sculpture, musicology, dramatit excluding artistic "research" of any kind,
religion, theology, other fields and subjects pertey to the humanities, methodological, historigat
other S1T activities relating to the subjects is tiroup]



